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Why does all of this even matter?

StepUp is unique in mission and process. As an 
organization, we are committed to helping adults and 
children transform their lives through employment 
and life skills training. Our brand protects everything 
StepUp represents.

As StepUp Ministry expands, we intend to broaden our 
identity and brand. With a long history comes a strong 
need for consistency in the StepUp process and all 
external and internal communications. It is important 
that our designs are not only consistent, but also work 
as a comprehensive whole.

This style guide provides the necessary tools for using 
the StepUp Ministry brand correctly and effectively in 
all printed and online media. It also introduces you to 
the personality and voice of StepUp.

Please consider this to be a “living” document; 
updates and additions should be expected.
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Our Logo and Approved Versions

Our Logo
Our logo was designed specifically to represent the 
transformational process our participants undertake when 
they walk through our doors. The three squares embody the 
hopeful, step-by-step ascension of the individuals’ lives and 
also the three steps of our process. The brand serves not 
only as a symbol of what StepUp is, but also as a declaration 
of who StepUp is committed to serve.

With all communication, marketing and graphics, we strive 
to evoke a sense of simplicity, professionalism and hope; to 
create clean, honest and coherent designs.

The best way we can help protect our brand is to control 
how our logo is displayed, both internally and externally. 
Always use approved files when using the StepUp Ministry 
logo, so that our brand remains consistent and strong.

Other Approved Versions:

The preferred logo is the full color logo that appears to the left. 
When necessary, you can use the above logos in grayscale, black 

outline, or white outline on dark backgrounds.
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Clear Space and Sizing

Clear Space
The StepUp Ministry logo is visually most effective when 
there are no other competing elements within a set margin 
on all sides of the logo.

The clear space is also the minimum distance to page or 
screen edges. 

The minimum amount of clear space around all four sides 
of the StepUp logo is equal to half the size of the bottom 
square. The clear space begins at the top of the top square 
in symbol, the bottom of the “J” and “y” of the keywords, the 
left side of the bottom square in symbol and the right side 
of the “M” of the trademark notation.

Sizing 
To maintain clear visibility and legibility of the StepUp 
Ministry logo, it must not be used below a minimum 
reproduction size of:

When changing the size of the logo, always be sure to scale 
proportionally, so that the logo does not appear stretched 
or distorted. This can be done by holding down the “Shift” 
key while adjusting the size.

Please omit the three keywords “Jobs, Life Skills, and 
Stability” if they are too small to be read. 

Web/Digital: 150 pixels
Print: 1 inch
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Our Logo: What NOT to do

The symbol must 
not be filled white, 
only the outline of 
the boxes are white 
in the all white logo.

Do not mix and 
match between the 
black and white 
logo and the color 
logo.

Do not mix and 
match between the 
white logo and the 
color logo. On dark 
backgrounds, use 
the all white logo.

Do not fill in the 
squares when you 
are using a one-
color logo.

Do not use the 
color logo on a dark 
background. The all 
white logo should 
be used in that case.

Do not create a 
color box around 
the logo. 

Do not change the 
size of one part of 
the logo (words or 
symbol) without 
changing the entire 
logo.

Do not mix and 
match the white 
words with the 
grayscale symbol.

Do not mix and 
match between the 
black and white 
logo and the color 
logo.

Do not place 
anything inside the 
symbol.

Do not change the 
orientation of the 
logo. It is always 
horizontals. No 
exceptions.

The Rules
To put it simply, please do not change the way the logo appears in any way. Again, the consistency of our brand is incredibly important in order 
to maintain a strong, recognizable brand. If you have any questions, please ask rather than assuming your design is acceptable.

Do not stretch 
or distort the 
logo. Scale it 
proportionally by 
holding down the 
shift key.
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Colors and Fonts

Light Gray
RGB  229  230  229
CMYK  9  6  7  0
HEX  #e4e5e4

Medium Gray 
RGB  154  154  154
CMYK  42  34  35  1
HEX  #999a99

Dark Gray 
RGB  52  51  51
CMYK  69  63  62  58
HEX  #333333

Green
RGB  160  189  120
CMYK  41  11  67  0
HEX  #9fbd78

Teal
RGB  43  172  166
CMYK  74  9  40  0
HEX  #2baca6

Blue
RGB  51  102  154
CMYK  86  60  17  2
HEX  #32669a

StepUp Colors
The StepUp colors are vital to our brand. Every design 
should be centered around the 3 hues of the symbol. 

We have included the numbers associated with each color 
so you can match them in your designs.

StepUp Fonts
For all printed or digital materials, Avenir Next is the 
preferred typeface. Any of the weights and styles within the 
Avenir Next font family are acceptable. 

Baskerville may be used for special events or formal text 
documents when a serif font is more appropriate.

Weights

Avenir Next Ultra Light
Avenir Next Regular
Avenir Next Medium
Avenir Next Demi Bold
Avenir Next Bold
Avenir Next Heavy

Additional Typefaces

Baskerville
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Design Examples
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Questions?

If you have any questions, comments or concerns about the guidelines set forth in this booklet, 
or are in need of specific files for production, please contact:

Carryl Tinsley 
Marketing & Communications Coordinator

(919) 781-0156 x.104
ctinsley@stepupministry.org

You can find a resource kit, with all logos and content you may need at www.stepupministry.org/brand.

Please feel free to ask any questions you may have.

Thank you in advance for supporting the StepUp Ministry brand!

We appreciate your willingness to represent StepUp at its best and 
look forward to building continued awareness of this ministry with your help.
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